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Demand – the CONSUMER’S ability and willingness to buy specific quantities of a good/service at various prices.  If price of a product increases, usually the demand will fall.

We have learned how marketing activities add value to products. When you add value to a product, you usually increase demand.
When demand is high, manufacturers can/will choose to make products in larger quantities. This reduces the unit cost for each product because fixed costs like rent, remain the same whether the company makes 5,000 or 50,000 items. When a company produces a larger quantity of a product, it spends less per unit on fixed costs, and therefore the company can charge a lower price per unit, sell more units, and make more money.
What Effects Demand?
· Taste/Trends (which is the desire for something)
If a study came out and said eating French fries was good for you, the demand for French fries might rise.
· Income (of the consumer)
If you won the lottery, you could buy all the French fries you wanted, therefore, the demand might increase again.
· Expectations (for income, prices and tastes)
If you knew you were going to become rich you might go into your savings to buy French fries knowing more money was on the way, and therefore, the demand might increase.
· Other goods (availability and prices)
If the price of chocolate bars increased, you might buy French fries instead of a chocolate bar for your snack. This might also increase the demand for French fries.
· Consumers in the market
If the number of buyers in the market increased, the demand for French fries might also increase.
· More money in the system.

Supply – the PRODUCER’S/SELLER’S ability and willingness to produce/sell specific quantities of a good/service at various prices.  If price of a product increases, usually the desire to supply more will increase.

What Effects Supply?
· Available Workforce – skilled workers, strikes, etc.
· Technology – more technology often more production.

· Government Regulations – can hamper production
· Pandemics
· Politics – tariffs, protectionism, war etc. 
· Blights/Frosts/Environmental issues, etc
Elastic vs Inelastic Demand

Elastic Demand: When the demand for a product changes opposite to a change in price.  In other words, if the prices go up, demand goes down and visa versa.
Inelastic Demand: If the demand for a product is not affected by a change in price, the product is said to have "inelastic demand." Products that people need to survive, such as food, are inelastic. People will buy them no matter what the price is because they need the product. 
Reverse Elasticity Demand: When the demand for a product goes up as prices go up. Often we see this with jewelry, art, collectibles, fine wines and scotches, etc. People think if the price is low, it is of inferior quality, so they don’t actually buy it and consequently there is more demand for the higher priced good.
Inelastic Supply:  If the supply for a product is not affected by a change in price, it is said to have "inelastic supply." If a product is difficult (or impossible) to produce, or difficult to produce in mass numbers, it will have inelastic supply. An example of an inelastic supply is an antiques, some art, etc.  An antique is something that has already been produced, and since there is no more of them the price will tend to increase. 
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